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illycaffè renews its partnership as Official Coffee Partner 
of the 64th edition of the Salone del Mobile.Milano


Trieste, January 29, 2026 – illycaffè, the global coffee company known for its sustainable quality, confirms its role once again in 2026 as the Official Coffee Partner of the Salone del Mobile.Milano, the world’s leading event for the design industry, scheduled from April 21 to 26, 2026 at Fiera Milano Rho.

Now in its 64th edition, the Salone del Mobile.Milano reaffirms its position as an international benchmark for design and innovation, promoting a design culture that highlights materials, manufacturing excellence, and the pursuit of new creative and sustainable solutions.

The event shines a spotlight on new perspectives in design, understood as a transformative process: from the tangible to what generates value and meaning, attracting professionals, brands, and enthusiasts from all over the world.

In this context, illycaffè will be present in the event’s main networking areas – from the Red Lounge to the International Business Lounge, extending to the Press Café – offering a coffee experience designed to foster meetings, conversations, and moments of pause among designers, architects, international buyers, media, and industry specialists.

“For illycaffè, the Salone del Mobile.Milano is much more than an international showcase: it is an ecosystem where creativity, sustainable quality, and relationships feed into one another. We are proud to accompany industry professionals at an event where design represents product, experience, and storytelling all at once. Being present again this year means being part of a community that creates real value, where coffee becomes a moment of connection, dialogue, and inspiration among people” comments Cristina Scocchia, CEO of illycaffè.





illycaffè 
illycaffè is an Italian family-owned company, founded in Trieste in 1933 which has always set itself the mission of offering the best coffee to the world. It produces a unique 100% Arabica blend composed of 9 different ingredients. The company selects only 1% of the best Arabica beans. Every day more than 10 million cups of illy coffee are served in over 140 countries around the globe, in the cafés, restaurants and hotels, in single-brand cafés and shops, at home and in the office, in which the company is present through subsidiaries and distributors. 
Since its foundation, illycaffè has oriented its strategies towards a sustainable business model, commitment that it strengthened in 2019 by adopting the status of Benefit Company and in 2021 becoming the first Italian coffee company to obtain the international B Corp certification. Everything that is “made in illy” is about beauty and art, the founding principles of the brand, starting from its logo, designed by artist James Rosenquist, up to illy Art Collection cups, decorated by over 135 international artists, or coffee machines designed by internationally renowned designers. With the aim of spreading the culture of quality to growers, baristas and coffee lovers, the company has developed its Università del Caffè which today holds courses in 24 countries around the world. In 2024, the company had a turnover of €630 million. The illy single-brand network has 157 points of sale in 28 countries. 





For further information  
www.pressroom.illy.com 
illycaffè: Christine Pascolo Tel. +39 0403890111 – Arianna Marenzana  arianna.marenzana@illy.com
illycaffè Italy Press Office: BPRESS illy@bpress.it – Chiara Sandonato Tel. +39 340 2597034 
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